CA950 Seminar: Globalization of Media

Professor Michael Curtin 6146 Vilas Hall; 301 Ingraham
Seminar on Tuesdays 3:30-6:00pm, Vilas 3155 meurtin@wisc.edu
Office Hours: Th 2:00-4:00 & by appt. 263-2541;265-2630

This course offers a framework for analyzing locations of media production and patterns of circulation
in an increasingly globalized media environment. Employing scholarship from media studies, cultural
geography, and global studies it encourages students to consider the spatial dynamics of media. The
course furthermore provides an opportunity for students to develop an original research project
regarding globalization of media and/or cultural geography.

Texts:
Articles and essays available online at Learn@UW

Rantanen, Terhi. The Media and Globalization. London: Sage, 2005. Available at Rainbow Books.

1) Sept. 5: Introduction

2) Sept. 12: Thinking Spatially

Harvey, David. The Condition of Postmodernity: An Enquiry into the Origins of Cultural Change.
Cambridge: Basil Blackwell, 1989.

Castells, Manuel. The Rise of Network Society. Malden: Blackwell, 1996.

Appadurai, Arjun. Modernity at Large: Cultural Dimensions of Globalization. Minneapolis: University of
Minnesota Press, 1996.

Levinson, Marc. The Box: How the Shipping Container Made the World Smaller and the World Economy
Bigger. Princeton: Princeton University Press, 2006.

3) Sept. 19: Thinking Nationally

Crofts, Stephen. "Reconceptualizing National Cinema/s." Quarterly Review of Film & Video 14, no. 3
(1993): 49-67.

Higson, Andrew. "The Concept of National Cinema." Screen 30, no. 4 (1989): 36-46.

O'Regan, Tom. "A National Cinema." In The Film Cultures Reader, edited by Graeme Turner, 139-64.
New York: Routledge, 2002.

Schlesinger, Philip. Media, State and Nation: Political Violence and Collective Identities. London: Sage,
1991.

Tomlinson, John. Cultural Imperialism: A Critical Introduction. Baltimore: Johns Hopkins University
Press, 1991.

Hilmes, Michele. "Who We Are, Who We Are Not: Battle of the Global Paradigms." In Planet Tv: A
Global Television Reader, edited by Lisa Parks and Shanti Kumar. New York: New York
University Press, 2003.

4) Sept. 26: Thinking Globally (Curtin in DC)
Rantanen, Terhi. The Media and Globalization. London: Sage, 2005.

5) Oct. 3: Global Cities (pre-proposal due)

Sassen, Saskia. "Introduction: Locating Cities on Global Circuits." In Global Networks, Linked Cities,
edited by Saskia Sassen. New York: Routledge, 2002.

Beaverstock, Jonathan V., Richard G. Smith, and Peter J. Taylor. "World-City Network: A New
Metageography?" Annals of the Association of American Geographers 90, no. 1 (2000): 123-34.

Davis, Diane E. "Cities in Global Context: A Brief Intellectual History." International Journal of Urban
and Regional Research 29, no. 1 (2005): 92-109.

Massey, Doreen. "A Place Called Home?" New Formations 17 (1992): 3-15.

Garcia Canclini, Nestor. Consumers as Citizens: Globalization and Multicultural Conflicts. Minneapolis:



University of Minnesota Press, 2001.

Curtin, Michael. "Media Capitals: Cultural Geographies of Global TV." In Television After TV: Essayson a
Medium in Transition, edited by Lynn Spigel and Jan Olsson. Durham: Duke University Press,
2004.

6) Oct. 10: Spatial Dynamics of Media Production

Scott, Allen J. On Hollywood: The Place, the Industry. Princeton: Princeton University Press, 2005.

Miller, Toby, Nitin Govil, John McMurria, Richard Maxwell, and Tina Wang. Global Hollywood 2.
London: BFI Publishing, 2005.

Curtin, Michael. Playing to the World's Biggest Audience: The Globalization of Chinese Film and Tv.
Berkeley: University of California Press, 2007.

Olson, Robert Scott. Hollywood Planet: Global Media and the Competitive Advantage of Narrative
Transparency. Mahwah: Lawrence Erlbaum, 1999.

Moran, Albert. Copycat TV: Globalisation, Program Formats and Cultural Identity. Luton: University of
Luton Press, 1998.

Naficy, Hamid. "Between Rocks and Hard Places: The Interstitial Mode of Production in Exilic Cinema."
In Home, Exile, Homeland, edited by Hamid Naficy, 125-47. New York: Routledge, 1999.

7) Oct. 17: Creative Locales and Labor Migration

Scott, Allen J. The Cultural Economy of Cities: Essays on the Geography of Image-Producing Industries.
Thousand Oaks: Sage, 2000.

Porter, Michael E. "Clusters and the New Economics of Competition." Harvard Business Review (1998):
77-90.

Florida, Richard. Cities and the Creative Class. New York: Routledge, 2005.

Peck, Jamie. "Struggling with the Creative Class." International Journal of Urban and Regional Research
29, no. 4 (2005): 740-70.

Pratt, Andy C. "New Media, the New Economy and New Spaces." Geoforum31 (2000): 425-36.

Banks, Mark, Andy Lovatt, Justin O'Connor, and Carlo Raffo. "Risk and Trust in the Cultural Industries."
Geoforum 31 (2000): 453-64.

8) Oct. 24: Spatial Dynamics of Media Distribution

Caves, Richard E. Creative Industries: Contracts between Art and Commer ce. Cambridge: Harvard
University Press, 2000.

Thompson, Kristin. Exporting Entertainment. London: BFI Publishing, 1985.

Aksoy, Asu, and Kevin Robins. "Hollywood for the 21st Century: Global Competition for Critical Mass in
Image Markets." Cambridge Journal of Economics 16 (1992): 1-22.

Varis, Tapio. "The International Flow of Television Programs." Journal of Communication 34, no. 1
(1984): 143-52.

Havens, Timothy. Global Television Marketplace. London: BFI Publishing, 2007.

Wang, Shujen. Framing Piracy: Globalization and Film Distribution in Greater China. Lanham: Rowman
& Littlefield, 2003.

9) Oct. 31: Vancouver

Tinic, Serra. On Location: Canada's Television Industry in a Global Market. Toronto: University of
Toronto Press, 2005.

Tinic, Serra. "Going Global: International Coproductions and the Disappearing Domestic Audience in
Canada." In Planet TV: A Global Television Reader, edited by Lisa Parks and Shanti Kumar, 169-
85. New York: New York University Press, 2003.

Coe, Neil M. "The View from out West: Embeddedness, Inter-Personal Relations and the Development of
an Indigenous Film Industry in Vancouver." Geoforum31 (2000): 391-407.

Christopherson, Susan. "Divide and Conquer: Regional Competition in a Concentrated Industry." In
Contracting out Hollywood: Runaway Productions and Foreign Location Shooting, edited by
Greg Elmer and Mike Gasher, 21-40. Lanham: Rowman & Littlefield, 2005.

Goldsmith, Ben, and Tom O'Regan. "The Policy Environment of the Contemporary Film Studio." In
Contracting out Hollywood: Runaway Productions and Foreign Location Shooting, edited by
Greg Elmer and Mike Gasher, 41-66. Lanham: Rowman & Littlefield, 2005.



Selznick, Barbara. "World-Class Budgets and Big-Name Casts: The Miniseries and International
Coproductions." In Contracting out Hollywood: Runaway Productions and Foreign Location
Shooting, edited by Greg Elmer and Mike Gasher, 157-75. Lanham: Rowman & Littlefield, 2005.

10) Nov. 7: Hong Kong (proposal due)

11) Nov. 14: Bombay

Pendakur, Manjunath. Indian Popular Cinema: Industry, Ideology, and Consciousness. Cresskill: Hampton
Press, 2003.

Prasad, M. Madhava. Ideology of the Hindi Film: A Historical Construction. New York: Oxford University
Press, 1998.

Jeffrey, Robin. "The Mahatma Didn't Like the Movies and Why It Matters." Global Media and
Communication 2, no. 2 (2006): 204-24.

Srinivas, Lakshmi. “Communicating Globalization in Bombay Cinema: Everyday Life, Imagination, and
the Persistence of the Local.” Comparative American Sudies 3, no. 3 (2005): 319-344.

Rajadhyaksha, Ashish. "The 'Bollywoodization' of the Indian Cinema: Cultural Nationalism in a Global
Arena." Inter-Asia Cultural Studies 4, no. 1 (2003): 25-39.

Prasad, M. Madhava. "This Thing Called Bollywood." (2003).

Kumar, Shanti. "Mapping Tollywood: The Cultural Geography of 'Ramoji Film City' in Hyderabad."
Quarterly Review of Film & Video 23 (2006): 129-38.

12) Nov. 21: Research Week

13) Nov. 28: Lagos

Haynes, Jonathan, ed. Nigerian Video Films. Revised ed. Athens: Ohio University Center for International
Studies, 2000.

Adesanya, Afolabi. "From Film to Video." In Nigerian Video Films, edited by Jonathan Haynes. Athens:
Ohio University Center for International Studies, 2000.

Haynes, Jonathan, and Onookome Okome. "Evolving Popular Media: Nigerian Video Films." Research in
African Literatures 29, no. 3 (1998): 106-28.

Aderinokun, Tayo. "The Economics of Nigerian Film, Art and Business." Africa Update Newsletter 11, no.
4 (2004).

Odugbemi, Femi. "Film as National Patrimony: What the President Said." Africa Update Newsletter 11, no.
4 (2004).

McCall, John C. "Juju and Justice at the Movies: Vigilantes in Nigerian Popular Videos." African Studies
Review 47, no. 3 (2004): 51-67.

Larkin, Brian. "Degraded Images, Distorted Sounds: Nigerian Video and the Infrastructure of Piracy."
Public Culture 16, no. 2 (2004): 289-314.

14) Dec. 5: Miami

Yudice, George. The Expediency of Culture: Uses of Culturein the Global Era. Durham: Duke University
Press, 2003.

Sinclair, John. "The Hollywood of Latin America"." Television and New Media 4, no. 3 (2003): 211-29.

Mato, Daniel. "The Transnationationalization of the Telenovela Industry, Territorial References, and the
Production of Markets and Representations of Transnational Identities." Television and New
Media 6, no. 4 (2005): 423-44,

Sinclair, John. Latin American Television: A Global View. New York: Oxford University Press, 1999.

Pastina, Antonio C. La, and Joseph D. Straubhaar. "Multiple Proximities between Television Genres and
Audiences: The Schism between Telenovelas' Global Distribution and Local Consumption."”
Gazette: The International Journal for Communication Studies 67, no. 3 (2005): 271-88.

LiPluma, Edward, and Thomas Koelble. "Cultures of Circulation and the Urban Imaginary: Miami as
Example and Exemplar." Public Culture 17, no. 1 (2005): 153-79.

15) Dec. 12: Presentations (final papers due)



Course Assignments and Evaluation

Basis for final course grade:

Class participation 10%
Pre-proposal 10%
Paper proposal 20%
Final paper

Class participation

Seminarians are expected to complete assigned readings in preparation for seminar each week and to actively
participate in class discussion. Effective participation requires an enthusiasm for collective deliberation, an ability to
take turns, a willingness to take risks, a respect for the opinions of others, and a sense of humor. Each student will
also be responsible for facilitating class discussion at some point during the semester and this will be considered as
part of the participation grade.

Pre-proposal

During the fifth week of class, each student is to hand in a pre-proposal, which will consist of a brief description of
her/his intended project (200-300 words) and a very preliminary bibliography (8-12 items). This document will be
the basis for a collective feedback session during our class meeting in week five.

Paper proposal

By week ten each student should have completed a substantial amount of research and be prepared to submit a more
formal proposal. These documents should be 1500-2000 words long and essentially serve as a first draft of the
introduction of your final research paper. That is, the focus of the proposal should be to describe the phenomenon
that you wish to study, explain its significance, describe how your project fits within the scholarly literature, and
delineate your research strategy. The proposal should also include a robust bibliography, demonstrating that you are
well underway with your research.

Final paper

The seminar paper should be an original piece of work, 6000-8000 words long (not including notes or bibliography).
The topic must be approved by the instructor and the final paper should be based on the proposals submitted earlier
in the semester. Your research should fall under the umbrella of global media studies or cultural geography, but
students will have wide latitude in their selection of topic. Seminarians may wish to investigate issues related to
production, distribution, reception, policy, and/or textual analysis; or they may wish to conduct a critical review of
the scholarly literature in a particular area or engage in a critical assessment of particular theoretical debates. Your
project may be contemporary or historical. You may choose to explore globalization of media at a broad systemic
level or to consider the ways in which global processes influence local practices and media. Regardless of approach,
all papers should clearly and persuasively position themselves in relation to existing scholarship. Grades will reflect
an assessment of originality, documentation, analysis, and prose. Students will also be responsible for a brief
presentation (5 minutes) of their projects during the final class session, followed by informal group discussion.

Access
Please inform me within the first three weeks of class if you have a disability and need accommodation to take part

in or to complete the required work for this course. For more information about access services contact the
McBurney Disability Resource Center, 263-2741, TTY 263-6393; http://www.mcburney.wisc.edu/.




